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Live TV, radio and digital continue 
to lead media consumption shares 
per day for adults 18+

18-34 use of digital far exceeds 
other demos, with heaviest use 
observed on mobile devices**

In 2017, 67% of men are active on 
Facebook, with younger ages 
indexing even higher for use***

*via Nielsen
**via comScore
***via pewinternet.org
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Good
 Lots of potential.
 Free.
 Immediate.
 Direct.
 Built-in content.

Bad
 Mistakes happen and 

they can last forever. 
 Something can backfire.
 Trolls and nasty 

comments. 



 Do you have the time/resources? 
 The answer is yes!

 Determine what channels are best for 
your organization.

 What sort of voice or image do you want 
to project? 







 Develop a policy. 

 Rob Boe, League of Minnesota Cities.

▪ rboe@lmc.org

mailto:rboe@lmc.org


 Have a policy. 
 Have a plan.
 Have a “guru.”
 Have buy-in.
 Promote it!

 Get people excited. 

 Cross promote. 



 Facebook
 Make sure your 

audience doesn’t 
forget about you. 

 Don’t force it. 

 Twitter
 Daily – as much as you 

want.

Instagram
 Daily.

 Mornings are better. 



 Social media should be, well, social.
 Interact with your audience. It shows them you care. 

 Creativity – mix it up!
 Watch what other police departments are doing.
 What’s going on in the world? What’s trending? 

 Make it about them or how they can help.
 If it affects me, I am interested.

 Behind the scenes access.
 Take them places they have never seen.



 Facebook Live
 It is not: One-way blabbing, rehearsed, boring, sales 

pitch. 

 It IS: Authentic, helpful, educational, inspiring, 
human, high-value content. 

 How do I make FB Live work for me?
 Have a plan and promote your FB Live. 

 Decide your topic & have 3-5 points. 

 Involve the audience. 



 What works for the Wyoming Police 
Department may not work for you. 

 Stay true to your agency’s values and 
mission but don’t be afraid to re-
evaluate from time to time. 

 Don’t get too cute. People still need to 
know they can count on you. 



 NHTSA
 OTS
 Partner agencies

 State Patrol 

 BCA

 DPS blog

 Other sheriff’s departments, police departments

 MNDOT















 Timely reminders about driving 
behaviors. 

 Live tweets during enforcement. 

 Ride-alongs. 

 Twitter polls. 



 Department of Public Safety — https://www.facebook.com/MnPublicSafety/

 Office of Traffic Safety — https://www.facebook.com/DPSTrafficSafety/

 Minnesota State Patrol — https://www.facebook.com/MnStatePatrol/

DPS Facebook

DPS Twitter
 MnDPS_DPS

 MnDPS_OTS

 MnDPS_MSP

https://www.facebook.com/MnPublicSafety/
https://www.facebook.com/DPSTrafficSafety/
https://www.facebook.com/MnStatePatrol/


 Media will call about interesting posts.
 Be available. 

 Putting something on Facebook or Twitter is like 
sending out a news release.

 Start to prep sooner rather than later. 
 Have your talking points, data, photos, video 

ready before you hit send.



 Don’t have too many cooks.
 Have a go-to person (or two).

 Consistent voice. 

 Good grammar, clever, good writer.

 More than one set of eyes.
 Think about the bigger picture for every post.

 Build a calendar (TZD campaigns, 
community events, holidays).



 Trolls
 Don’t feel like you have to respond to everything. 

Pick your battles. 

 Your fans will stand up for you. 

 Be patient. It takes a while to build up a fan base. 

 Revisit your strategy periodically. 

 Consider promoted posts. 



 Share/retweet/follow.
 Have a photo/video for every post (even 

if it is canned or staged).
 Use hashtags.
 Just do it.

 You think it’s more intimidating than it actually is.

 Have fun!





















 It is important that we provide accurate and 
timely information to the media and the 
public. 

 There is no other way to reach as many 
people for free and with little effort. 

 The public expects and wants you to 
interact and be on social media. 




