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Today’s agenda
¡ The trend for 2018: Being social on social 

media. Gasp!
¡ Learn from these mistakes. 
¡ Handling trolls. 
¡ Beyond the basics: Facebook Live and 

Instagram stories and promoted posts, oh 
my!



¡ This session is not to convince you that 
you should have a Facebook page or 
Twitter account. YOU SHOULD!

¡ 2018 is about stepping up your game. 

¡ Social Media 1.0 questions at the end if 
time allows.  



Social media should be … social.
¡ Interact with your audience. It shows 

them you care, builds trust.  

¡ Can be as simple as a like or a thank you.

¡ Listen as much as you talk. 

¡ Private message function. Try it. 





WRONG SPELLING!



DON’T MAKE IT WORSE!







¡ Pick your battles. Ignoring is an option!
¡ If you engage: 

§ Listen and correct mistakes. 
§ Respond with facts. 
§ Diffuse the situation with humor (be careful here).

¡ Block or ban when appropriate. 



¡ Don’t be defensive.

¡ Don’t delete their posts. 

¡ Create a policy to help address the 
problem before it starts. 

¡ Let your community defend you. 



¡ DPS social media accounts are not open to comments 
promoting or opposing any person campaigning for election 
to a political office, or promotion or advertisement of a 
business or commercial transaction. 

The use of obscene, threatening or harassing language is 
prohibited. Personal attacks of any kind or offensive 
comments that target or disparage any ethnic, racial, age, or 
religious group, gender, sexual orientation or disability 
status are prohibited. 

Comments advocating illegal activity or posting of material 
that violates copyrights or trademarks of others are 
prohibited. 



¡ Don’t ignore your private messages.
¡ Use a Messenger Greeting and the Response Assistant





¡ What is it?
§ It is not: One-way blabbing, rehearsed, boring, sales 

pitch. 
§ It IS: Authentic, helpful, educational, inspiring, 

human, high-value content. 

¡ How do I make FB Live work for me?
§ Have a plan and promote your FB Live. 
§ Decide your topic & have 3-5 points. 
§ Involve the audience. 





¡ Live-streaming app

¡ Go live from 
anywhere

¡ Broadcast your live 
stream to Twitter or 
Facebook

¡ Good for on-scene 
updates



¡ Younger audience
¡ Balloons at a party

§ Raises awareness for the 
event

§ They’re fun



¡ No hyperlinks
¡ Can link FB, Twitter 

and Insta accounts
§ Advertising



¡ 24 hours
¡ Live events
¡ Behind the 

scenes
¡ Fun!



¡ Very cost effective
¡ Target by
§ Age
§ Gender
§ Location
§ Interests







¡ $60
¡ 3 days
¡ Within 50 miles of 

Marshall, MN
¡ 29 applications



¡ MnDOT
¡ NHTSA
¡ OTS

§ Partner materials
¡ Partner agencies

§ State Patrol 
§ BCA
§ DPS blog
§ Other sheriff’s departments, police departments




